DEPARTMENT OF COMMERCE – B.COM
Programme outcomes
After completion of this programme the students were able to:
1: Attain the fundamentals of commerce and enhancing comprehensive application of all the subjects.
2: Enhance the skills in the field of marketing, finance and overall administration abilities of the
Company.
3: Gain specializations in accounting, costing, banking, and finance and marketing and Human resource Management
4: Acquire entrepreneurial skills and provide employment opportunities to the society.
5: Compose the students to face upcoming challenges in the industry and business.
6: Identify business opportunities and become an entrepreneur.
After completion of this programme the students were specifically able to:
1 Paraphrase the field of E Commerce and digital platforms.
2 Articulate in the area of corporate sectors and its operations.
3 Enhance the skills of Entrepreneurial attitude and create an impact on social life.
4.Equip the students to face the modern-day challenges in commerce and business 
5. To impart knowledge of various accounting concepts 
6.To create entrepreneurial awareness among students 
7. To develop oral and written communicative skills among the students so that their employability enhances

B. Com 1st Semester

Business Organisation & Management
Objective: The course aims to familiarize the students with the forms of business organisation and contemporary issues. 
Course Objective the Paper is designed to introduce basic principles and functions of management practices required to run an organization.
 Learning outcomes
1. on successful completion of the paper students will be able to understand about organization structure and its process.
2. Develop knowledge and skills regarding management principles and functions required to run an organization
 3.examine the dynamics of the most suitable form of business organisation in different situations.
 4. evaluate the various elements affecting the business environment. 
5. analyse business models for different organisations. 
6. record and report emerging issues and challenges of business organisations.
 7. evaluate changes in the working pattern of modern organisations
Financial Accounting
Course Outcome
After completion of this course students will able to:
1. Exemplify to prepare and analyse the financial statements.
2. Acquire the basic concept of accounting terms.
3. Journalize the ability to rectify the errors in bank reconciliation statement.
4. Exposed to various methods of depreciation and insurance accounting.
5. Demonstrate insight into single and double entry system of accounting.
6. Students learn concept of branch accounts, accounting for dependent branch. 
7. Students learn concept of department accounts, allotments of expenses and incomes and inter departmental transfers. 
8. Students understand the concept of hire purchase and instalment, accounting for hire purchase transactions. 
9. Students learn the partnership accounts.
Business Mathematics
Course Objectives: 
 To familiarize the students with basic mathematical tools and the application of the same to business and economic situations.
  Student Learning Outcomes:
1.The students after completion of the program will be able to understand the mathematical concepts and terminology involved in Algebra, Derivatives and basic arithmetic operations on Matrices. 
2. The students will be able to interpret and solve business related problem
Environmental Studies
Course Objectives: The goal of this course is to provide students with the scientific background needed to understand how the Earth works and how we, as human beings, fit into that. At the end of the course, it is expected that students will be able to identify and analyse environmental problems as well as the risks associated with these problems and understand what it is to be a steward in the environment, studying how to live their lives in a more sustainable manner
 Pre-requisites: Basic concepts of environmental study is essential. This course approaches each concept in a variety of methods including lecture, written assignments, class-wide debates and discussions, lab activities, and outdoor fieldwork. Students are exposed to each concept in a variety of different ways, allowing them to work a concept from a variety of angles.

Information Technology in Business
1. strong fundamental concepts in Information Technology to address technological challenges.
2.knowledge and skills in the field of Information Technology for analysing, designing and implementing complex engineering problems of any domain with innovative approaches.
3.An attitude and aptitude for research, entrepreneurship and higher studies in the field of Information Technology.
4.An ability to apply the theoretical concepts and practical knowledge of Information Technology in analysis, design, development and management of information processing system and applications in the interdisciplinary domain
5.An ability to analyse a problem and identify and define the computing infrastructure and operations requirements appropriate to its solution.
6. An understanding of professional, business and business processes, ethical, legal, security and social issues and responsibilities.
7.Practice communication and decision-making skills through the use of appropriate technology and be ready for professional responsibilities.

B. Com 2nd Semester
Corporate Accounting
Course Objectives: To help the students to acquire the conceptual knowledge of the fundamentals of the corporate accounting and to learn the techniques of preparing the financial statements of corporate entities. 
The students will be able to
1. Construct the financial statements of company within the frame work of
Ind AS
2. Develop a process for redemption of Preference shares
3. Construct the Restructuring of capital structure in the financial statement
of Joint stock company ltd.
4. Calibrate the procedure involved in Amalgamation of companies
5. Calibrate the procedure involved in Absorption of companies
6. Explain the implication of unethical accounting practices on the society accounting

Principles & Practice of Management
To help the students gain understanding of the functions and responsibilities of managers & managerial principal.
This course explores the basic concepts and processes of management. Students will examine the fundamental roles and processes of planning, leading, organizing and controlling that comprise the managers' role. Management Principles, Skills and Competencies is a comprehensive introductory course on the management process from a manager’s perspective, with particular emphasis on the skills, competencies, techniques and knowledge needed to successfully manage an organization. It focuses on the entire organization from both a short and long-term perspective for strategic vision, setting objectives, crafting a strategy and then implementing it. This course will enable students to develop short and long-range plans to effectively accomplish organizational goals. Students will develop skills related to the manager’s function as required in today’s competitive environment. This course examines the logic and working of organizations. It also investigates how organizations develop and maintain competitive advantage within a changing business environment influenced by political, economic, social, technological, legal and environmental [PESTLE] factors. The course content is organized around the four ‘pillars’ of management viz. planning, organizing, leading and control for systematic understanding of management-related challenges and applying conceptual tools and techniques in analysing, evaluating and addressing management issues.
Principles of Marketing
COURSE OBJECTIVES
This course provides students with an overview of the marketing function with an emphasis on
creating value through marketing, market research, consumer behaviour, pricing strategies,
marketing channels, and various methods of promotion.
LEARNING OBJECTIVES
1.To understand the role of marketing within society and within an economic system.
2.To learn the vital role of marketing within a firm and the necessary relationships between
marketing and the other functional areas of business.
3.To consider the various decision areas within marketing and the tools and methods used by
marketing managers for making decisions.
4. To learn key marketing principles and terminology. Because this is a survey course, there is
an emphasis on basic terminology and concepts.
5.To appreciate how a marketing perspective is important in your own personal and
professional development.

Business Economics
The objective of the course is to
 1. Familiarize the students the basic concept of Macro Economics and application.
 2. To Study the behaviour of the economy as a whole.
 3. To Study the relationship among broad aggregates
 4. To apply economic reasoning to problems of the economy
Through this subject student shall be able to understand the economic current affairs, monetary and fiscal policies of the Government.
Trade & Commerce in India
1.To create the awareness among the students about trade and commerce in India
 2. To enables students to understand the reforms and other developments in the Indian Trade and Commerce
 3. To provide students insight into the functions and role of Trade and Commerce India.
E-Commerce
1.Impart the students with higher level knowledge and understanding of contemporary trends in e-commerce and business finance. 
2. To provide adequate knowledge and understanding about E-Com practices to the students.
 3. Learners will be able to recognize features and roles of businessmen, entrepreneur, managers, consultant, which will help learners to possess knowledge and other soft skills and to react aptly when confronted with critical decision making.
